Hot Stuff

by Evan Fowler

A Holistic Approach to Skincare That Won't Leave You Covered In
Egg Whites and Oatmeal!

ACCORDING TO AN AGE-OLD AYURVEDIC PHILOSOPHY, BEAUTY IS MORE THAN SKIN DEEP.
DoshaCare is a brand new skincare line that combines the Indian philosophy of physical, spiritual,

and mental well-being with the best of Western technology to create an amazing skincare
regiment that works with your body to nourish your skin.

Made up of 98 percent botanical ingredients, the system follows three Ayurvedic constitutions,
Vata, Pitta, and Kapha that are based on the results of a brief DoshaCare survey. The survey
determines your personal constitution, or Dosha, based on your specific mental and physical
characteristics.

An out-of-balance Vata is easily excitable and anxious, and is generally characterized by dry skin,
while inflamed and acne-prone skin accompanies the critical nature of Pittas. Kaphas, gener-

ally known for their easy going nature, can experience congested, oily skin if unbalanced and
withdrawn. By determining where you stand on the Ayurvedic scale, DoshaCare can cater to your
precise skincare needs and target both the internal and external aspects of your nature that affect
your complete well-being. DoshaCare offers cleansers, exfoliants, masques, moisturizers, and
elixirs. Or try the Sakala line, featuring refining tonic, eye and neck balm, environmental shield, and
sunscreen. DoshaCare products are available online, at Fred Segal, Laser Solutions in Beverly Hills,

and Chopin Chemists in New York.

TWO-DISC STECIAL EDITION

Get Carried Away With the Sex and
the City DVD
The girls are back again with the highly anticipated
release of the Sex and the City DVD. For those of
you that waited hours in line to see Carrie, Saman-
tha, Miranda, and Charlotte on the big screen, the
wait is over to see them again in the comfort of
your own home. The two-disc special edition DVD
features deleted scenes, bonus features, conversa-
tions with director Michael Patrick King and Sarah
Jessica herself, as well as a the making of “Labels
or Love” by Fergie. If you don't have it, all your
friends will and when the conversation turns to
Carrie and the girls, you'll be up a creek without a

cosmo!
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Say Goodbye to Summer
Styles and Hello to Autumn
Accessories

Fall has arrived and the cold weather
is just around the corner. But lucky for
you style-savvy consumers, handbags
are hotter than ever! MZ Wallace, the
premiere American nylon handbag
company, has launched their new
Autumn/Winter 2008 Collection with
a bevy of new styles. They ranging
from full size bags to clutches for any
occasion - there is something for every-
one. Take your pick from season-specific
Earth tones like black, bronze, chocolate
and chestnut, or think outside the globe
and pick up a candy colored clutch or a
framed print handbag in Rose Bedford
or Bargello. Make it an accessory or the
main event with a little black dress and
a patent leather purse. You'll have no
trouble finding something you like but
good luck deciding what to sport this
season - the possibilities are endless.

The All-Natural Solution to
Voluminous Hair

You care about what you put in your
body, why care any less about what you
putin your hair? All natural is in and you
don't have to sacrifice a thing to get the
volume you deserve. Lamas Beauty
Rice Protein Shampoo and Condi-
tioner adds volume by strengthening
and expanding the diameter of the hair
shaft with peptides, proteins, and amino
acids. Derived entirely from certified
organic botanicals, herbs, and vitamins,
Lamas offers an eco-friendly way to heal
and protect your hair from unnatural
elements that consume our daily lives.
Control your environment, don't let it
control you! Already a hit among celeb-
rity trend-setters like Penelope Cruz
and Carrie Underwood, Lamas Beauty's
Rice Protein Volumizing Shampoo and
Conditioner is available at health and
natural food stores nationwide or at:

can lead to
some pretty
A Guy Thing big problems.
The skincare industry is dominated by products made for women. Everybody wants
And when major lines veer off into unknown territory, they do so on a little bronze,
behalf of the outdated metrosexual. Guys still want to be guys, even but is it worth
when they want to look good. Hommage is a spa-quality skincare line the risk? Don’t

designed specifically with guys in mind. The brand'’s signature amber,
sandalwood, and tobacco-flower aromas recharge, rejuvenate, and

replenish the skin’s natural moisture barrier, while flushing out impuri-
ties. The Purify Face Cleanser is pH balanced to cleanse, moisturize,
and tone without irritation - designed to soften the beard and even
ease tension in the face, neck, and upper back. For a facial detox, the
Achieve Face Mask contains bioactive silt derived from fresh-water

Fake It till
You Make It
As we now know,
the perfect tan

sacrifice your skin,
fake it with Fake

Bake self-tanning

products. The Fake
Bake line is organically
based and Paraben-free,

and has revolutionized the

sediments more than 30,000 years old, combined with humic acid and
blue green algae for a deeper clean than you've ever experienced. The
Purity cleanser retails for $50 and the Achieve mask is $75. Hommage

products are available at upscale boutique spas nationwide, including
Montage Beverly Hills and Barney’s New York.

way people think about self-tanning. The
water soluble, odorless formula contains
no dyes, so you don't have to worry about
streaking or that orange glow that isn't
fooling anyone. Fake Bake reacts with

the skin’s natural proteins for a natural-
looking tan that lasts 50% longer than
most products on the market. Choose
from gel, mousse, lotion, and even a
bronzing brush to find your perfect color.
Your skin is your best accessory and it's
completely irreplaceable. Don't damage
it, fake it. Fake Bake products are available
in select salons, drug stores, and from
dermatologists nationwide. /0

Good Things Come in Small Computers
Remember when cell phones required their own luggage,
and moving the family computer was an unwieldy endeav-
or? When it comes to electronics, size matters - but what
about price? While today’s tiny touch-tones seem to have
grown more affordable, convenience in a computer is still

a high price to pay. Not anymore. The Aspire One by Acer
is an ultra-lightweight mobile Internet computer, weighing
only 2.17 pounds and starting at just $349. With 1GB of RAM
and 120 GB internal hard drive, the Aspire One is not meant
for space-consuming applications but is well equipped for
your everyday computing needs, including Web browsing,
email, instant messaging, word processing, viewing photos
and streaming videos, and listening to your favorite tracks.
The Aspire One is available in both XP and Linux Lite and
can be purchased via authorized Acer resellers.

Neither Tears, nor Sweat, nor Rain

L]
Long lashes will never go out of style, but when

exposed to the summer heat, even the best mascara

can leave embarrassing streaks. Combining tradition
and innovation, Sensai by KANEBO International is g
introducing their new and improved Mascara 38°C.
Acclaimed for its unique thermo-sensitive technology,
Mascara 38°C will stay firmly in place when‘exposed
to temperatures - and even cool water - withstand-
ing tears, sweat, and rain. Now supplemented with
Koishimaru Silk and Swertia Japonica Extract, this
one-of-a-kind mascara seems way ahead of its time.
Thanks to their Dramatic Fiber innovations, Sensai
also offers a double-sided brush for extra volume,

in addition to the more traditional separ;ting and
lengthening. Products range from $28-$32 and are
available at Bergdorf Goodman, select Barney’s New
York, and Takashimaya. For more info and store
locations, visit www.kanebo.com or

www.




